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MOLDOVA FASHION EXPO 2016

Organizator: C.I.E. MOLDEXPO S.A.

Suport oficial: MinisterulEconomieial RepublciiMoldova

Coorganizator:AsociaŞiaPatronalŁdin IndustriaUĸoarŁ,APIUS

Partener:FundaἪiaculturalŁARTPODIUM

Suport media: VALAND Magazine, Wedsale.md, SPLENDID, InSTYLE,

eModa.md,MirNevest.md,Simpals,ʂʦʤʩʦʤʦʣʴʩʢʘʷʧʨʘʚʜʘ
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tŀǊǘƛŎƛǇŀƴǚƛ 
(companii) 73

Vizitatori,
ƛƴŎƭǳǎƛǾ р҈ ǎǘǊŇƛƴƛ

(persoane)
8350

{Ǉŀǚƛǳ ŜȄǇƻȊƛǚƛƻƴŀƭ
(Ƴч)

1422

ÅAustria
Å Italia
ÅMoldova
ÅwƻƳŃƴƛŀ
ÅUcraina

Italia, Letonia, Moldova, 
Emiratele Arabe Unite, 
tƻƭƻƴƛŀΣ wǳǎƛŀΣ wƻƳŃƴƛŀΣ 
Turcia, Ucraina



tǊƻŦƛƭǳǊƛƭŜ ǇŀǊǘƛŎƛǇŀƴǚƛƭƻǊ

¢ǊƛŎƻǘŀƧŜΣ ŎƻƴŦŜŎǚƛƛΣ ƭŜƴƧŜǊƛŜ52%
9ŎƘƛǇŀƳŜƴǘŜ Ǔƛ ŀŎŎŜǎƻǊƛƛ ǇŜƴǘǊǳ ŎƻƴŦŜŎǚƛƻƴŀǊŜŀ ƘŀƛƴŜƭƻǊ Ǔƛ ŀ 
ƞƴŎŇƭǚŇƳƛƴǘŜƛ 18%
OƴŎŇƭǚŇƳƛƴǘŜΣ ƎŜƴǚƛ Ǔƛ ŀǊǘƛŎƻƭŜ Řƛƴ ǇƛŜƭŜ11%
.ƭŇƴǳǊƛ Ǔƛ ŀǊǘƛŎƻƭŜ Řƛƴ ōƭŀƴŇ8%
Stofe, furnituri, materii prime 8%
¢ŜȄǘƛƭŜ ǇŜƴǘǊǳ ŎŀǎŇ 2%
Bijuterii 1%

ζ9ȄǇƻȊƛǘƛŀMOLDOVAFASHIONEXPOeste o ǇƭŀǘŦƻǊƳŇ
ƛŘŜŀƭŇpentru a promovanoile noastreproduse. In acestan,
am oferit o ƴƻǳŇŎƻƭŜŎǚƛŜde ƞƴŎŇƭǚŇƳƛƴǘŜde ƛŀǊƴŇpentru
copii. Oameniiauaflat despreacestemodele,auputut ǎŇse
ŎƻƴǾƛƴƎŇdecalitatealor,ŀǓǘŜǇǘŇƳǎŇneŎǊŜŀǎŎŇǾŃƴȊŇǊƛƭŜη.

Olga Botnaru, director de marketing, 
compania Oldcom  



{ŎƻǇǳǊƛƭŜ ǇŀǊǘƛŎƛǇŇǊƛƛ ƭŀ ŜȄǇƻȊƛǚƛŜ

DŇǎƛǊŜŀŎƭƛŜƴǚƛƭƻǊǓƛpartenerilor noi.....................................75%
IdentificareaǇǊŜŦŜǊƛƴǚŜƭƻǊŎƭƛŜƴǚƛƭƻǊ..................................... 57%
aŜƴǚƛƴŜǊŜŀimaginii peǇƛŀǚŇ............................................... 55%
±ŃƴȊŇǊƛproduse/ servicii...................................................... 53%
Promovareproduse/ serviciinoi.......................................... 53%
OƴǘŃƭƴƛǊƛcupartenerii........................................................... 3%

ζ{ŎƻǇǳƭǇŀǊǘƛŎƛǇŇǊƛƛnoastrela MOLDOVAFASHIONEXPOeste de
a face cunoscut brandul Ǔƛproduselenoastre pentru a atrage
ŎǳƳǇŇǊŇǘƻǊƛ. Pentru noi ŜȄǇƻȊƛǚƛŀeste un instrument de
marketingfoarte ŜŦƛŎƛŜƴǘη.

¢ŀǘƛŀƴŀ /ƻȊŃǊŜǾΣ ŎƻƴǎǳƭǘŀƴǘΣ 
compania {/ ζaŀƛŎŀƴ- ƻ˿Ƴη {w[ όōǊŀƴŘǳƭMaicom)



9ŦƛŎƛŜƴǚŀ ǇŀǊǘƛŎƛǇŇǊƛƛ ƭŀ ŜȄǇƻȊƛǚƛŜ

73% din ǇŀǊǘƛŎƛǇŀƴǚƛau ƳŜƴǚƛƻƴŀǘŜŦƛŎƛŜƴǚŀ
ǎǇƻǊƛǘŇaǇŀǊǘƛŎƛǇŇǊƛƛlaŜȄǇƻȊƛǚƛŜ
47% din ǇŀǊǘƛŎƛǇŀƴǚƛau confirmat deciziade
a participa la ŜȄǇƻȊƛǚƛŀMOLDOVAFASHION
EXPO- 2017

Ion Robu, manager regional, compania 
¸YY wƻƳŃƴƛŀ {w[

"LeƳǳƭǚǳƳŜǎŎorganizatorilorŜȄǇƻȊƛǚƛŜƛΣMOLDOVAFASHION
EXPO-2016 Ǔƛ-a dovedit eficacitatea - companiaƴƻŀǎǘǊŇa
ƻōǚƛƴǳǘ20 de contacte serioasecu ǇǊƻŦŜǎƛƻƴƛǓǘƛde pe Ǉƛŀǚŀ
Moldovei. Am avut ŘƛǎŎǳǚƛƛfructuoasecu un ǓƛǊdeŜȄǇƻȊŀƴǚƛ.
SuntsigurŎŇefecteleǇŀǊǘƛŎƛǇŇǊƛƛla ŜȄǇƻȊƛǚƛŜƞƴŎǳǊŃƴŘvor fi
vizibile."

17%

51 ς100 
contactede 

afaceri

17%

101 ς300 contacte
de afaceri

66%

1 ς50 
contactede 

afaceri



Evenimente

× FestivalulLƴǘŜǊƴŀǚƛƻƴŀƭdeaƻŘŇζARTPODIUMς2016η;
× PrezentareabrandurilorautohtoneƞƴcadrulproiectuluiζDinƛƴƛƳŇη;
× PrezentareaŎƻƭŜŎǚƛƛƭƻǊvestimentareale unor branduri renumite, ƻǊƎŀƴƛȊŀǘŇde

revistaζValandMagazineη;
× ConcursulbŀǚƛƻƴŀƭζTop Model 2016ηΣorganizat de ŀƎŜƴǚƛŀζLuxury General

Grupη;
× Seminarul: ζtƻǘŜƴǚialulǇǊƻǇǊƛŜǘŇǚƛƛintelectualepentru dezvoltareaǓƛpromovarea

afaceriiη, organizatde APIUSƞƴparteneriatcuAGEPI;
× Seminarul: ζCumsporimŜŦŜŎƛŜƴǚŀǇŀǊǘƛŎƛǇŇǊƛƛlaŜȄǇƻȊƛǚƛƛη;
× Master-classuri;
× BusinessNetworkingEvent;
× FlashmobζFashionRevolutionη.



Promovare online

V aƛǓŎŀǊŜŀζFashionRevolutionη- ǎǳǎǚƛƴŜǊŜŀbrandurilor autohtone,
ŀǾŃƴŘsloganulζCinefacehainamea?η/ηWhomademy clothes?η;

V Concursuri pe FacebookƞƳǇǊŜǳƴŇcu companiile participante:
Iuvas, NikitaRinadi, Mallena, OlsaShoes,VitalieBurlacu.


